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HALAMAN MOTTO 

Isn't it funny how day by day nothing changes,  

but when you look back everything is different. 

You are never too old to set another goal or to dream a new dream. 

- C.W. Lewis – 

 

Never try to be better than someone else, always learn from others. 

Never cease trying to be the best you could be that’s under your control. 

If you got too engrossed, involved, and concerned in regard to the things over 

which you have no control, it will adversely affect the things over which you have 

control. 

- John Wooden - 
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